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The UK’s Advertising Standards Authority (ASA) has ruled against a lab-created diamond company following a complaint about misleading advertising. | Source:
Skydiamond

Misleading advertising: Diamond industry’s war of words

Posted April 15, 2024 | By Samuel Ord

The UK’s Advertising Standards Authority (ASA) has ruled against a lab-created diamond company
following a complaint about misleading advertising.

The Natural Diamond Council (NDC) filed a complaint with the ASA about an advertising campaign for Skydiamond, which debuted in
February 2023.

The ad featured claims such as “Say hello to the world’s first and only diamond made entirely from the sky” and “We make diamonds
using four natural ingredients, the sun, the wind, rain and something we have too much of, atmospheric carbon.”

The NDC complaint concerned a lack of clarity around whether the diamonds were natural or lab-created.

“Our top priority is to be a resource for the consumer to educate, inspire and instil confidence to assure them that they can trust the
product they are investing in, whether it's a natural diamond or a laboratory-grown diamond,” CEO David Kellie told Yahoo.

Skydiamond argued that because the advertising makes it clear the diamonds are
not mined, it did not require terminology such as ‘synthetic’ or ‘lab-grown’.

The ASA ruled that Skydiamond’s marketing was misleading.
The ruling states, “The ASA considered that consumers would understand the word
‘diamond’ in isolation to mean a mineral consisting of crystallised carbon that was

naturally occurring. "Our top priority is to be a
resource for the consumer to
educate, inspire and instil
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“We considered that while some consumers may have been aware that synthetic confidence to assure them that
diamonds could be manufactured or created in a laboratory, many would not.” they can trust the product they
are investing in, whether it’s a
natural diamond or a laboratory-
grown diamond."

It continued: “We, therefore, considered that ads for synthetic diamonds needed to
make clear the nature of the product in order to avoid misleading consumers.”

Skydiamond is owned by Ecotricity founder Dale Vince. He responded to the ruling
by calling it baseless and a ‘mistake’.

DAVID KELLIE, NATURAL DIAMOND COUNCIL

“This complaint is not based on actual confusion on the part of the customer; it 2

comes from the trade body for diamond mining companies. It is an attempt to use the ASA for anti-competitive purposes, and it is
utterly baseless,” he said in a social media post.

A spokesperson for Skydiamond said the company intends to appeal the ruling.

More reading

Leadership change for diamond industry advocate

Interruption or Disruption: Leadership crisis in the diamond industry

The dream of an inspired and informed consumer for the diamond industry
Natural Diamond Council announces new partnerships

WFDB partners with NDC, objects to Heidi Horten auction

New partnership for myth-busting Natural Diamond Council

New program to help retailers increase diamond jewellery sales

SHARE THIS o o @ @ e

Wikl wWaATCHES & JiCE 1967

ClassiqueWatches.com

REAL. RARE. RESP

4

iy

The Great Diamond The Great Diamond Natural Diamond Lab-created Diamonds on Call Pandora CEO:

Debate: Round Il Debate Council releases new diamonds and Sustainability not a
marketing campaign gemstones banned priority for consumers

NOW SHOWING b

Lightbox to Lab-created Fresh allegations of Now Showing: A
experiment with diamonds: lab-created diamond 'spinning' ring with
reduced prices for Increasingly popular fraud emerge tiny gears; waste rock

© 2024 Befindan Media

https://www.jewellermagazine.com/Article/12960/Misleading-advertising-Diamond-industrys-war-of-words?m=SAnV4L24Kb3%2f3vp4 Zetqqg%3d...

212


https://www.jewellermagazine.com/Article/8646/The-Great-Diamond-Debate-Round-II
https://www.jewellermagazine.com/Article/8646/The-Great-Diamond-Debate-Round-II
https://www.jewellermagazine.com/Article/8646/The-Great-Diamond-Debate-Round-II
https://www.jewellermagazine.com/Article/8646/The-Great-Diamond-Debate-Round-II
https://www.jewellermagazine.com/Article/8646/The-Great-Diamond-Debate-Round-II
https://www.jewellermagazine.com/Article/8646/The-Great-Diamond-Debate-Round-II
https://www.jewellermagazine.com/Article/8646/The-Great-Diamond-Debate-Round-II
https://www.jewellermagazine.com/Article/8646/The-Great-Diamond-Debate-Round-II
https://www.jewellermagazine.com/Article/8135/The-Great-Diamond-Debate
https://www.jewellermagazine.com/Article/8135/The-Great-Diamond-Debate
https://www.jewellermagazine.com/Article/8135/The-Great-Diamond-Debate
https://www.jewellermagazine.com/Article/8135/The-Great-Diamond-Debate
https://www.jewellermagazine.com/Article/8135/The-Great-Diamond-Debate
https://www.jewellermagazine.com/Article/8135/The-Great-Diamond-Debate
https://www.jewellermagazine.com/Article/8135/The-Great-Diamond-Debate
https://www.jewellermagazine.com/Article/8135/The-Great-Diamond-Debate
https://www.jewellermagazine.com/Article/12958/Natural-Diamond-Council-releases-new-marketing-campaign
https://www.jewellermagazine.com/Article/12958/Natural-Diamond-Council-releases-new-marketing-campaign
https://www.jewellermagazine.com/Article/12958/Natural-Diamond-Council-releases-new-marketing-campaign
https://www.jewellermagazine.com/Article/12958/Natural-Diamond-Council-releases-new-marketing-campaign
https://www.jewellermagazine.com/Article/12958/Natural-Diamond-Council-releases-new-marketing-campaign
https://www.jewellermagazine.com/Article/12958/Natural-Diamond-Council-releases-new-marketing-campaign
https://www.jewellermagazine.com/Article/12958/Natural-Diamond-Council-releases-new-marketing-campaign
https://www.jewellermagazine.com/Article/12958/Natural-Diamond-Council-releases-new-marketing-campaign
https://www.jewellermagazine.com/Article/12958/Natural-Diamond-Council-releases-new-marketing-campaign
https://www.jewellermagazine.com/Article/12957/Lab-created-diamonds-and-gemstones-banned-from-US-jewellery-fair
https://www.jewellermagazine.com/Article/12957/Lab-created-diamonds-and-gemstones-banned-from-US-jewellery-fair
https://www.jewellermagazine.com/Article/12957/Lab-created-diamonds-and-gemstones-banned-from-US-jewellery-fair
https://www.jewellermagazine.com/Article/12957/Lab-created-diamonds-and-gemstones-banned-from-US-jewellery-fair
https://www.jewellermagazine.com/Article/12957/Lab-created-diamonds-and-gemstones-banned-from-US-jewellery-fair
https://www.jewellermagazine.com/Article/12957/Lab-created-diamonds-and-gemstones-banned-from-US-jewellery-fair
https://www.jewellermagazine.com/Article/12957/Lab-created-diamonds-and-gemstones-banned-from-US-jewellery-fair
https://www.jewellermagazine.com/Article/12957/Lab-created-diamonds-and-gemstones-banned-from-US-jewellery-fair
https://www.jewellermagazine.com/Article/12957/Lab-created-diamonds-and-gemstones-banned-from-US-jewellery-fair
https://www.jewellermagazine.com/Article/12851/Diamonds-on-Call
https://www.jewellermagazine.com/Article/12851/Diamonds-on-Call
https://www.jewellermagazine.com/Article/12851/Diamonds-on-Call
https://www.jewellermagazine.com/Article/12851/Diamonds-on-Call
https://www.jewellermagazine.com/Article/12851/Diamonds-on-Call
https://www.jewellermagazine.com/Article/12851/Diamonds-on-Call
https://www.jewellermagazine.com/Article/12851/Diamonds-on-Call
https://www.jewellermagazine.com/Article/12912/Pandora-CEO-Sustainability-not-a-priority-for-consumers
https://www.jewellermagazine.com/Article/12912/Pandora-CEO-Sustainability-not-a-priority-for-consumers
https://www.jewellermagazine.com/Article/12912/Pandora-CEO-Sustainability-not-a-priority-for-consumers
https://www.jewellermagazine.com/Article/12912/Pandora-CEO-Sustainability-not-a-priority-for-consumers
https://www.jewellermagazine.com/Article/12912/Pandora-CEO-Sustainability-not-a-priority-for-consumers
https://www.jewellermagazine.com/Article/12912/Pandora-CEO-Sustainability-not-a-priority-for-consumers
https://www.jewellermagazine.com/Article/12912/Pandora-CEO-Sustainability-not-a-priority-for-consumers
https://www.jewellermagazine.com/Article/12912/Pandora-CEO-Sustainability-not-a-priority-for-consumers
https://www.jewellermagazine.com/Article/12912/Pandora-CEO-Sustainability-not-a-priority-for-consumers
https://www.jewellermagazine.com/Article/12888/Lightbox-to-experiment-with-reduced-prices-for-lab-created-diamonds
https://www.jewellermagazine.com/Article/12888/Lightbox-to-experiment-with-reduced-prices-for-lab-created-diamonds
https://www.jewellermagazine.com/Article/12888/Lightbox-to-experiment-with-reduced-prices-for-lab-created-diamonds
https://www.jewellermagazine.com/Article/12888/Lightbox-to-experiment-with-reduced-prices-for-lab-created-diamonds
https://www.jewellermagazine.com/Article/12888/Lightbox-to-experiment-with-reduced-prices-for-lab-created-diamonds
https://www.jewellermagazine.com/Article/12888/Lightbox-to-experiment-with-reduced-prices-for-lab-created-diamonds
https://www.jewellermagazine.com/Article/12888/Lightbox-to-experiment-with-reduced-prices-for-lab-created-diamonds
https://www.jewellermagazine.com/Article/12888/Lightbox-to-experiment-with-reduced-prices-for-lab-created-diamonds
https://www.jewellermagazine.com/Article/12888/Lightbox-to-experiment-with-reduced-prices-for-lab-created-diamonds
https://www.jewellermagazine.com/Article/12874/Lab-created-diamonds-Increasingly-popular-with-young-consumers
https://www.jewellermagazine.com/Article/12874/Lab-created-diamonds-Increasingly-popular-with-young-consumers
https://www.jewellermagazine.com/Article/12874/Lab-created-diamonds-Increasingly-popular-with-young-consumers
https://www.jewellermagazine.com/Article/12874/Lab-created-diamonds-Increasingly-popular-with-young-consumers
https://www.jewellermagazine.com/Article/12874/Lab-created-diamonds-Increasingly-popular-with-young-consumers
https://www.jewellermagazine.com/Article/12874/Lab-created-diamonds-Increasingly-popular-with-young-consumers
https://www.jewellermagazine.com/Article/12874/Lab-created-diamonds-Increasingly-popular-with-young-consumers
https://www.jewellermagazine.com/Article/12874/Lab-created-diamonds-Increasingly-popular-with-young-consumers
https://www.jewellermagazine.com/Article/12874/Lab-created-diamonds-Increasingly-popular-with-young-consumers
https://www.jewellermagazine.com/Article/12814/Fresh-allegations-of-lab-created-diamond-fraud-emerge
https://www.jewellermagazine.com/Article/12814/Fresh-allegations-of-lab-created-diamond-fraud-emerge
https://www.jewellermagazine.com/Article/12814/Fresh-allegations-of-lab-created-diamond-fraud-emerge
https://www.jewellermagazine.com/Article/12814/Fresh-allegations-of-lab-created-diamond-fraud-emerge
https://www.jewellermagazine.com/Article/12814/Fresh-allegations-of-lab-created-diamond-fraud-emerge
https://www.jewellermagazine.com/Article/12814/Fresh-allegations-of-lab-created-diamond-fraud-emerge
https://www.jewellermagazine.com/Article/12814/Fresh-allegations-of-lab-created-diamond-fraud-emerge
https://www.jewellermagazine.com/Article/12814/Fresh-allegations-of-lab-created-diamond-fraud-emerge
https://www.jewellermagazine.com/Article/12814/Fresh-allegations-of-lab-created-diamond-fraud-emerge
https://www.jewellermagazine.com/Article/9781/Now-Showing-A-spinning-ring-with-tiny-gears-waste-rock-turns-out-to-be-precious-jade-and-lab-created-diamond-detectors
https://www.jewellermagazine.com/Article/9781/Now-Showing-A-spinning-ring-with-tiny-gears-waste-rock-turns-out-to-be-precious-jade-and-lab-created-diamond-detectors
https://www.jewellermagazine.com/Article/9781/Now-Showing-A-spinning-ring-with-tiny-gears-waste-rock-turns-out-to-be-precious-jade-and-lab-created-diamond-detectors
https://www.jewellermagazine.com/Article/9781/Now-Showing-A-spinning-ring-with-tiny-gears-waste-rock-turns-out-to-be-precious-jade-and-lab-created-diamond-detectors
https://www.jewellermagazine.com/Article/9781/Now-Showing-A-spinning-ring-with-tiny-gears-waste-rock-turns-out-to-be-precious-jade-and-lab-created-diamond-detectors
https://www.jewellermagazine.com/Article/9781/Now-Showing-A-spinning-ring-with-tiny-gears-waste-rock-turns-out-to-be-precious-jade-and-lab-created-diamond-detectors
https://www.jewellermagazine.com/Article/9781/Now-Showing-A-spinning-ring-with-tiny-gears-waste-rock-turns-out-to-be-precious-jade-and-lab-created-diamond-detectors
https://www.jewellermagazine.com/Article/9781/Now-Showing-A-spinning-ring-with-tiny-gears-waste-rock-turns-out-to-be-precious-jade-and-lab-created-diamond-detectors
https://www.jewellermagazine.com/Article/9781/Now-Showing-A-spinning-ring-with-tiny-gears-waste-rock-turns-out-to-be-precious-jade-and-lab-created-diamond-detectors
https://twitter.com/DaleVince/status/1777985864603218078
https://www.jewellermagazine.com/Article/12672/Leadership-change-for-diamond-industry-advocate
https://www.jewellermagazine.com/Article2/12547/Interruption-or-Disruption-Leadership-crisis-in-the-diamond-industry
https://www.jewellermagazine.com/Article/12355/The-dream-of-an-inspired-and-informed-consumer-for-the-diamond-industry
https://www.jewellermagazine.com/Article/12280/Natural-Diamond-Council-announces-new-partnerships
https://www.jewellermagazine.com/Article/12244/WFDB-partners-with-NDC-objects-to-Heidi-Horten-auction
https://www.jewellermagazine.com/Article/12229/New-partnership-for-myth-busting-Natural-Diamond-Council
https://www.jewellermagazine.com/Article/12185/New-program-to-help-retailers-increase-diamond-jewellery-sales
https://www.jewellermagazine.com/Redirect.aspx?u=GZworEz7ALBCwts7L%7e%7e%7e%7e%7ev%7e%7e%7e%7e%7eBz2dRDG5s9PYgoW6Cy%2fobW7EaI9B8m%7e%7e%7e%7e%7ea4erjSlYiZ9gB&utm_source=displayad-click&utm_medium=displayad+()&utm_campaign=SAMS+Group+Australia
https://www.jewellermagazine.com/Redirect.aspx?u=GZworEz7ALBCwts7L%7e%7e%7e%7e%7ev%7e%7e%7e%7e%7eBz2dRDG5s9PYgoW6Cy%2fobW7EaI9B8m%7e%7e%7e%7e%7ea4erjSlYiZ9gB&utm_source=displayad-click&utm_medium=displayad+()&utm_campaign=SAMS+Group+Australia
mailto:?subject=Misleading%20advertising:%20Diamond%20industry%E2%80%99s%20war%20of%20words%20-%20Jeweller%20Magazine:%20Jewellery%20News%20and%20Trends&body=https://www.jewellermagazine.com/Article/12960
mailto:?subject=Misleading%20advertising:%20Diamond%20industry%E2%80%99s%20war%20of%20words%20-%20Jeweller%20Magazine:%20Jewellery%20News%20and%20Trends&body=https://www.jewellermagazine.com/Article/12960

